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In recent years, the organizational socialization studies are springing out. 
Organizational socialization is a lasting process with the development of organization 
while individuals get into the new culture, acquire all kinds of information and learn 
the culture and value thoroughly by organization transfer and finding information 
themselves, and then efficiently adjust to the organization environment and its culture. 
The recent studies indicate that new staffs play an active role in the process of 
socialization. New staffs search for the related information by information-seeking 
behavior. Carrying out the empirical study on affecting factors of information-seeking 
behavior can help to predict new employees’ future behaviors in the organization and 
provide a theoretical reference which helps to orient the new employees.  
Many scholars at home and abroad carried on the studies about the impact factors 
of information-seeking behavior.Organizational socialization tactics and personality 
are consider as the main affecting factors.     
This study uses survey research method, takes new employees as research object 
and explores how organizational socialization tactics affect new employees’ 
organizational socialization tactics and self-efficacy and growth need strength as 
moderator, the conclusions are as follows: 
1. Institutional organizational socialization tactics and information-seeking 
behavior have a significant positive correlation.  
(1) Institutional organizational socialization tactics and indirect tactics have a 
significant positive correlation;  
(2) Institutional organizational socialization tactics and testing tactics have a 
significant positive correlation;  
(3) Institutional organizational socialization tactics and observing tactics have a 
significant positive correlation; 
(4) Institutional organizational socialization tactics and overt tactics have a 
significant positive correlation; 
(5) Institutional organizational socialization tactics and third party tactics have a 
significant positive correlation.  















institutional organizational socialization tactics and information-seeking behavior. 
(1) Self-efficacy has significant positive moderating effects on the relationship of 
institutional organizational socialization tactics and indirect tactics; 
(2) Self-efficacy has significant positive moderating effects on the relationship of 
institutional organizational socialization tactics and testing tactics; 
(3) Self-efficacy has significant positive moderating effects on the relationship of 
institutional organizational socialization tactics and observing tactics; 
(4) Self-efficacy has significant positive moderating effects on the relationship of 
institutional organizational socialization tactics and overt tactics; 
(5) Self-efficacy has insignificant positive moderating effects on the relationship 
of institutional organizational socialization tactics and third party tactics. 
3. Growth need strength has significant positive moderating effects on the 
relationship of institutional organizational socialization tactics and 
information-seeking behavior. 
(1) Growth need strength has significant positive moderating effects on the 
relationship of institutional organizational socialization tactics and indirect tactics; 
(2) Growth need strength has significant positive moderating effects on the 
relationship of institutional organizational socialization tactics and testing tactics; 
(3) Growth need strength has significant positive moderating effects on the 
relationship of institutional organizational socialization tactics and observing tactics; 
(4) Growth need strength has significant positive moderating effects on the 
relationship of institutional organizational socialization tactics and overt tactics; 
(5) Growth need strength has significant positive moderating effects on the 
relationship of institutional organizational socialization tactics and third party tactics. 
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